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SECRETARIAT’S REVIEW 
 

Sharing the unique characteristics and benefits of Rooibos as well as creating 
awareness of this true South African treasure, remained at the heart of the 
activities of the South African Rooibos Council (SARC) in 2017. The Council’s 
2017 Annual Report captures the dynamic efforts of the organisation to ensure 
the continued growth of a vibrant industry at local and international levels.  
 

Research is one of the Rooibos Council’s main priorities. In 2017 SARC continued to support 

scientific research on the beneficial properties of Rooibos, by funding an additional 9 research 

projects. This year saw the introduction of two completely new and exciting potential 

applications of the plant:  

• Rooibos as an antioxidant supplement for athletes or adventurers who participate at high 

altitudes, (like mountain climbing etc.) and  

• The use of Rooibos in managing allergic responses to airborne allergens.  

 

SARC remains focused on the communication of its research and other activities. In 2017, 

Meropa Communications excelled in their role as the management team responsible for SARC 

public relations by strategically increasing their coverage on all media platforms to reach 14.8 

million people per month. 44% of all SARC communications in 2017 were online, keeping pace 

with current trends on how consumers engage with information.  

 

In 2017, SARC held its first Rooibos Experience at the Route 44 Market in Stellenbosch. The 

purpose of the Experience was to share the wide range of available Rooibos products with 

consumers and to introduce consumers to new applications of Rooibos. The day was such a 

great success that SARC decided to host this event on an annual basis going forward.  

 

On a regulatory level, SARC continues to engage with government and related agencies to 

create an increasingly supportive environment for the trade and promotion of Rooibos. In 2017, 

SARC initiated efforts to move beyond Geographical Indication (GI) recognition, and officially 

add Rooibos to the EU GI register. SARC also worked with the Department of Trade and 

Industry in the creation of a Strategic Plan for the development of the Rooibos sector. The 

negotiations around benefit sharing continues on a positive and inclusive manner and SARC 
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has to date engaged in 11 meetings with the National Khoi & San Council and the South African 

San Council. 

 

While traditional export markets (EU and the USA) remained stable, 2017 saw notable growth 

in African markets and the development of new markets in South America and some Asian 

countries. In the domestic market, the development of speciality teas remains exciting and in 

2017 tea products for children captured 50% of this market – a good indication for the next 

generation of Rooibos tea drinkers.  

 

In 2017 SARC also became a member of Agri SA, joining a dynamic and engaging grouping of 

South African Agricultural Industries who collectively engage with common challenges and join 

hands to improve the agricultural sector as a whole. SARC looks forward to future collaboration 

in this forum.  

 
2017 Was yet another year of celebrating the heritage of Rooibos, but also its 
remarkable ability to adapt to a changing future.  SARC would like to thank each 
stakeholder, large and small, who contributed to the story of Rooibos in 2017. We 
would also like to thank the members of the Board for their dedication and 
commitment. We look forward to seeing what Rooibos and its people have in store 
for us in 2018. 
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ABOUT THE SA ROOIBOS COUNCIL 

The South African Rooibos Council (SARC) is an independent organisation, 
representing Rooibos processors, packers and branders. Its mission is to 
responsibly promote Rooibos and its attributes, and to protect the interests of the 
Rooibos consumer and SARC stakeholders. This mission is supported by 
effective research and communication. 
 

SARC’s vision is to:  

1. Use available resources to effectively and efficiently promote, grow and protect the Rooibos 

industry of South Africa on behalf of its stakeholders, locally and internationally. 

2. Support appropriate research and communication to promote the benefits of Rooibos. 

3. Respond to threats and crises in the Rooibos industry on behalf of its stakeholders and to 

protect the interests of the consumers. 

4. Disseminate relevant information to encourage consistent product quality and consistent 

supply. 

 

The main activities and the bulk of SARC’s funding is dedicated to product research into the 

benefits of Rooibos, and to using the research results to market and promote Rooibos products 

both nationally and internationally. SARC also has a strong commitment to communication with 

and protection of the consumer. 
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MEMBERS 
SARC currently has 8 members. Please see a short overview of each of the 
members below. 
 

Annique Health and Beauty 

Annique Health and Beauty was established in 

1972 and has grown into globally recognised 

health and beauty brand over the years. 

Annique’s health and beauty products contain 

Rooibos extract, a trusted and scientifically 

proven remedy for various skin and health 

ailments. Today Annique is a leader in the South 

African health and beauty industry, with more 

than 15 000 consultants and international export 

to 18 countries. Visit their website: 

http://www.annique.com       

Cape Natural Tea Products 

Cape Natural Tea Products sources, processes 

and exports a range of indigenous African herbal 

teas and botanicals in bulk and branded form to 

Europe, the USA and the Pacific Rim. 

Established in 1996 as a partnership between 

Rooibos farmers and marketers, Cape Natural 

Tea Products has its primary processing facilities 

in Western Cape and a production facility 

situated near Cape Town. They provide custom 

blending and have a product development facility 

to suit specific customer requirements.  

Visit their website: 

http://www.Rooibostea.co.za   

 

 

  

http://www.annique.com/
http://www.rooibostea.co.za/
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Cape Rooibos 

Cape Rooibos is a producer-owned company, which specialises in the processing, sterilisation, 

bulk packaging and distribution of Rooibos tea. Cape Rooibos offers superior quality organic 

and conventional Rooibos directly from the farm, to the customer. In 2012,  the company was 

bought by 6 Rooibos producers in the Eendekuil area. Today, Cape Rooibos has 16 

shareholders which are all Rooibos producers supplying the company. Their mission is to be a 

preferred supplier of Rooibos tea, by always ensuring that their clients’ needs are met.  

Joekels Tea Packers 

Joekels Tea Packers was established in 1994 and is currently the third largest tea manufacturer 

in South Africa today. Joekels are considered to be tea experts and pack approximately 95% 

of all private label tea products in South Africa. Over the years they have bought a number of 

tea brands and today Joekels Tea Packers pack popular household tea brands, including 

Tetley; Laager Rooibos Range; Tea Time; Phendula; Teeco; Tea for Me; and Southall’s. In 

2015 Joekels was awarded Big Brand of the Year by Shoprite Group. Visit their website:  

http://www.joekels.co.za/the-joekels-story/our-history  

National Brands Limited 

National Brands Ltd is one of South Africa’s leading fast-moving consumer goods companies 

and is the market leader in many beverage categories. National Brands Ltd. manufactures, 

markets, sells and distributes instantly recognisable brands to our many local and growing 

international customers. National Brands Ltd. is also the owner of the Freshpak brand which 

offers a range of deliciously healthy, caffeine-free beverages in a wide variety of flavours to suit 

every palate. The company is uniquely positioned to offer tea expertise across traditional and 

modern trade. Visit their website:  https://www.avi.co.za/portfolio/entyce -beverages   

http://www.joekels.co.za/the-joekels-story/our-history
https://www.avi.co.za/portfolio/entyce-beverages
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Rooibos Ltd 

Rooibos Ltd has been a reputable supplier of Rooibos products since 1954. The company has 

a global market share of about 70% and exports to more than 50 countries with Rooibos 

sourced from more than 200 farms. They offer an extensive product range, supplied in both 

conventional and organic form. The range is designed to meet the specific needs of clients in 

several industries. Their services include bulk packaging, blending, flavouring, contract 

packaging under private label and Rooibos extracts. Visit their website:  

http://www.Rooibosltd.co.za    

The Red T Company 

The Red T company has been involved in the Rooibos industry since 1995 when they started 

producing Rooibos tea on the farm Nooitgedacht in the Clanwilliam district. In 2000 the 

business was expanded by adding a processing plant and then a packaging plant.  The Red T 

Company has since been known as the most dynamic boutique company in the Rooibos 

industry. Clients appreciate the “hands on” approach of the enthusiastic management team. 

Visit their website at: http://www.redtcompany.com/about.html     

Unilever SA 

Unilever is a market leader in SA, with a product range that includes foods, homecare, and 

personal care brands. Unilever products won Product of the Year Awards for the past 7 years. 

The Unilever tea brand Lipton is at the forefront of innovations. It is growing fastest in ready-to-

drink teas including the international Lipton Ice Tea range. Other flavour innovations cater to 

changing tastes, for example green teas and the Lipton Fusion blends of iced tea and fruit juice 

varieties. Visit their website: http://ww w.liptontea.com 

http://www.rooibosltd.co.za/
http://www.redtcompany.com/about.html
http://www.liptontea.com/
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GOVERNANCE 
The main goal of SARC is to successfully implement the SARC mission and vision. To this end, 

the organisation has developed 6 portfolios with specified activities. Each portfolio has a 

dedicated Board member responsible for the implementation of activities. 

• Core Function and Membership: Martin Bergh (Rooibos Ltd) 

• Financial: Déan Nigrini (Cape Rooibos) 

• Legal Compliance and Geographic Indicator: Dawie de Villiers (Cape Natural Tea Products) 

• Marketing and Promotion: Adele du Toit (Annique Health and Beauty) 

• Product Research: Joe Swart (Joekels Tea Packers) 

• Corporate Communication: Nicie Vorster (National Brands Limited)  

 

Sandra Kruger and Associates (SKA) is the Secretariat of SARC. SKA manages the following 

on behalf of SARC: 

• Legal, financial and membership administration 

• Information management and communication 

• Project and supplier management 

• Strategic planning, government relations and fundraising 
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RESEARCH 

Overview 

Research remains one of the most important focus areas of SARC, as this enables the Council 

to support the marketing and promotion of the product with scientific evidence of health and 

other benefits. SARC will continue with its focus of funding research, and the Council aims to 

explore new and interesting research areas that can illustrate an even wider variety of uses in 

respect of the health and other benefits of Rooibos. This includes (but is not limited to): Rooibos 

as beneficial for the prevention of lifestyle-related diseases such as cancer, diabetes, heart 

disease, high blood pressure and high cholesterol; Rooibos for improved endurance in athletes’ 

performance; and Rooibos as a healing agent for chronic wounds.  

 

In 2017, SARC funded 9 research projects, as summarised below. The various Universities 

involved in researching Rooibos include the Cape Peninsula University of Technology (CPUT); 

the South African Medical Research Council (SAMRC); the University of Stellenbosch; the 

Nelson Mandela Metropolitan University (NMMU); the University of Cape Town (UCT), and the 

Waiariki Institute of Technology in New Zealand. 

Current Research Projects 

Dr Muller and Prof Joubert of the South African Medical Research Council (SAMRC) are 

researching the Effects of Rooibos polyphenols on Microbiota Regulation, Bioavailability and 

Bioactivity. The study is looking at a group of vervet monkeys where a part of the group is 

normal and healthy, a part of the group is prediabetic (glucose intolerant), and another part of 

the group is diabetic. The monkeys are then given Rooibos extracts of different strengths to 

see whether this will influence gut bacteria to such an extent that it may be beneficial in 

addressing metabolic disorders such as diabetes.  

 

Dr Sylvia Riedel-van Heerden of the SAMRC is doing research on chronic inflammation as a 

target for prevention and/or alleviation of metabolic diseases. Chronic inflammation is a 

common underlying condition for the development of diseases, such as type 2 diabetes and 

cancer. The fact that such diseases may be prevented or alleviated through better lifestyle 

choices are often overlooked. There is evidence that low-grade inflammation may start in the 

gastrointestinal tract due to unhealthy diets and other challenges. Dr Riedel-van Heerden’s 

research explores the possibility of Rooibos reducing the low-grade inflammation in the 
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gastrointestinal tract and consequently eliminate one of the factors that may cause non-

communicable diseases, such as type 2 diabetes and cancer. 

 

Prof Amanda Swart from the Department of Biochemistry, University of Stellenbosch, is 

conducting research on the metabolism of antioxidant compounds and the antihypertensive 

effects of Rooibos. The aim of the study is to establish the impact of unfermented and fermented 

Rooibos in cells and to use this to investigate the hypertensive effects of Rooibos in people 

with high blood pressure. The process governing this research includes the isolation of different 

bio-flavonoids present in Rooibos, and determining how the different bio-flavonoids react within 

cells and the effect these may have on high blood pressure.  

 

Prof Maryna van Deventer and Dr Trevor Koekemoer from the Nelson Mandela Metropolitan 

University (NMMU) is studying the therapeutic potential of Rooibos in the treatment of chronic 

wounds. Wound healing is a complex, yet natural process involving several stages. Certain 

health conditions can disrupt the progression through these different stages of the healing 

process, resulting in delayed wound healing, also known as chronic wounds.  Chronic wounds 

are often associated with diseases such as diabetes, obesity and ageing.  Considering the 

prominent role of inflammation in chronic wounds, Rooibos extracts are being evaluated for 

their potential to influence the inflammatory response and support more rapid wound healing.   

 

Dr Lynne Chepulis from Waiariki Institute of Technology in New Zealand is doing research to 

assess whether antioxidants in Rooibos Tea extract can be used to improve blood glucose 

control in people with prediabetes. Obesity and diabetes are highly prevalent in Western 

Countries. A state of ‘prediabetes’ also exists where blood glucose levels are higher than 

normal, however not at a level which could be classified as diabetes. Several research studies 

have shown that antioxidants (from foods and drinks such as green tea, berries and various 

herb extracts) can improve blood sugar control, in both healthy people as well as in diabetic 

patients. This research explores how Rooibos Tea extract can be used as an antioxidant to 

improve blood glucose control in people with prediabetes and prevent the development of 

diabetes.  
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Dr Jonny Peter from the University of Cape Town’s Lung Institute (Allergology and Clinical 

Immunology) is conducting research on the immunomodulatory effects of Rooibos tea on IgE-

mediated allergic responses. The purpose of the research is to investigate the ability of Rooibos 

to address and possibly remove allergic responses on two common aeroallergens. The study 

will be conducted on patients with known sensitisation to these aeroallergens and will evaluate 

the adjunctive Rooibos tea intake for the treatment of different atopical diseases. 

 

Prof Wentzel Gelderblom from the Institute of Biomedical and Microbial Biotechnology at the 

Cape Peninsula University of Technology is doing research on the interactions between herbal 

tea polyphenols and fatty acids in the regulation of inflammatory responses during skin  

carcinogenesis. The aim of the research study is to determine the effect of Rooibos and omega-

3 fatty acids (DHA) on oxidative and inflammatory mechanisms in UVB exposed keratinocyte 

skin cells; and to develop biomarkers of chemoprevention in relation to inflammatory responses 

in the cells, aimed at lowering or preventing the risk of skin cancer.  

 

Prof Simeon Davies from the Cape Peninsula University of Technology is doing research on 

the use of Rooibos as a prophylaxis for hypoxia (high altitude) exposure. This study focuses on 

the efficacy of the anti-oxidant capacity of Rooibos to prevent and/or reduce the harmful effects 

of exposure to hypoxic environmental conditions during exercise.  

 

Dr Dee Blackhurst from the University of Cape Town is conducting research on the comparison 

of total antioxidant capacity of fermented and unfermented Rooibos teas. This project aims to 

compare the concentrations of total phenolic compounds and total flavonoids in a set of locally-

available fermented and unfermented Rooibos teas. The total antioxidant capacity will be 

determined by a set of different tests (including a functional test), the results of which will be 

used to determine the ability of the different teas to protect low-density lipoproteins against 

copper-induced cell damage. 

New approved research projects 

Research projects approved at the end of 2017 include topics relating to 
autoimmune skin diseases; counteracting the effects of obesity; cardio-protection 
and diabetic cardiomyopathy. 
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PUBLIC RELATIONS AND MEDIA 

Media coverage 

One of the most important functions of the Council remains promoting and raising 
awareness of Rooibos.  
 

To this end, SARC works with Meropa Communications and has seen excellent results and an 

increasing audience year on year. Throughout 2017, Meropa Communications provided SARC 

with dedicated, high quality PR and social media services, which has helped to firmly position 

the Council as the sole authoritative voice for the industry, while creating top-of-mind 

awareness for Rooibos among South African consumers. There has been a marked increase 

in media coverage on Rooibos over the past year in print, internet, radio and TV. The average 

audience reach per month (on all media platform) was 14.8 million people. A breakdown of the 

print, online (website and social media), radio and TV coverage can be seen below.  

 

 

 
Public messaging around Rooibos (in traditional and social media) has focused 
on driving preference for Rooibos by promoting its health benefits and versatility 
among a wide range of audiences and niche markets.  
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The public relations efforts by SARC and Meropa Communications have gone a long way in 

repositioning Rooibos as a trendy health drink, which can be enjoyed by people of all ages in 

various forms (i.e. cocktails, iced or hot, as a cappuccino, latte, smoothies etc). Communication 

objectives that were achieved in 2017 include: 

• Raised awareness of SARC’s role and mandate among public, producers and marketers. 

• Enhanced reputation of SARC as the leading authority for the Rooibos sector. 

• Increased and maintained public awareness of Rooibos as a uniquely South African natural 

heritage, its versatility and scientifically-proven health benefits. 

• Strengthened relationships with all stakeholders (including media) to positively influence 

and drive the agenda of SARC. 

• Integration of social media platforms with the SARC website. 

• Increased website traffic as a result of sustained Facebook interaction. 

• Grew Facebook followers by 5 to 10 fans per month. 
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Rooibos Experience 

SARC had its first annual Rooibos Experience on 22 and 23 April 2017 at the Root 44 Market 

in Stellenbosch. 

The purpose of the Rooibos Experience is to promote Rooibos and its attributes 
to the consumer and to introduce consumers to the new and exciting applications 
of the plant. More than 30 traders using Rooibos in their products had stalls at the 
event. The traders’ products included cosmetics, smoothies, wine, beer, gin, 
vodka and aperitifs, dog food, cocktail, iced tea, and flavoured tea.  
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ACHIEVEMENTS 

The journey towards complete Geographical Indication protection  

Over the years, Rooibos has gained increased popularity at an international level 
and in some countries there were Intellectual Property (IP) disputes surrounding 
the use of the Rooibos name. To protect the Rooibos name, SARC continues to 
actively work on trademark regulation and Geographic Indication (GI) protection 
for Rooibos. 
 

In September 2013, the name Rooibos (including other words such as Rooibosch, Rooibostee, 

Rooitee and Red Bush) was included and is protected under the Merchandise Marks Act. This 

Act became the first South African regulation to protect Rooibos, and the inclusion of Rooibos 

in this Act was a culmination of years of work by SARC. This was however only one successful 

step on a road that continued to gain even further protection for Rooibos. 

 

To apply for international protection against international companies attempting to register or 

copyright the name Rooibos, Rooibos first had to be protected locally in the country of origin 

and – now that SARC reached this milestone – it was time to proceed to the next challenge. For 

3 years (June 2013 to June 2016) SARC engaged with the Business Planning and Strategy 

Unit of DEA in the Western Cape to liaise with the relevant EU representatives and 

organisations. The Council’s efforts were rewarded in 2016 when Rooibos became a GI in the 

EU.  This did not only ensure the complete protection of Rooibos in the EU, but also made a 

valuable contribution towards the protection of other potential South African GI’s (such as 

Honeybush tea and Karoo lamb). 

 

Rooibos currently enjoys the same protection in Europe as any other GI product, as the 

Economic Partnership Agreement (EPA) was signed with the EU. Although Rooibos has GI 

status in Europe, it is, not yet listed on the EU GI Register. As long as Rooibos is not officially 

listed on the register, Rooibos producers are unable to use the EU’s GI logo; and Rooibos will 

not be picked up by anybody who does a GI search in the EU database. In 2017, SARC started 

the application process for Rooibos to be included on the EU GI Register.   
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Traditional Knowledge and Benefit Sharing  

In 2013, South Africa ratified the Nagoya Protocol on Access and Benefit Sharing. To give effect 

to the country’s commitments under this Protocol, the National Environmental Management: 

Biodiversity Act (NEMBA) was promulgated. NEMBA provides for the management and 

conservation of South Africa’s biodiversity; the sustainable use of indigenous biological 

resources; and the fair and equitable sharing of benefits arising from bioprospecting involving 

indigenous biological resources.  

 

Since 2004 there have been a number of regulatory obstacles challenging the successful 

implementation of NEMBA and the achievement of its objectives of conservation and benefit 

sharing. Over the past few years, SARC has been involved in consulting with government 

agencies and other prominent actors in the natural products industry. A positive result of this 

engagement is that the Department of Environmental Affairs (DEA) is now in the process of 

reviewing Chapter 6 of NEMBA (Bioprospecting, Access and Benefit-sharing). 

 

Since 2016, SARC has been actively involved in benefit sharing negotiations with 
the National Khoi and San Council and the South African San Council. Since the 
commencement of this process, 11 meetings have been held and valuable 
lessons learnt which the Rooibos industry hopes will provide a template for how 
Traditional Knowledge negotiations may be approached in other natural 
ingredient sectors in the future.  

Photo by The Conversation 
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Agri SA Membership 

The South African Rooibos Council became a member of Agri SA in 2017. Agri 
SA – a federation of agricultural organisations – promotes the development, 
profitability, stability and sustainability of agriculture in South Africa through its 
involvement with and input into national and international policy and the 
implementation thereof.  
 

Benefits that members of SARC receive through SARC’s membership of Agri SA include, 

amongst others: 

• Engagement in the Regulatory Environment: Agri SA’s legal experts actively engage with 

and represent its members in the regulatory environment. 

• Commercial: Agri SA exercises a positive impact on the financial position of farmers through 

aspects impacting directly on the cost and income structure of farming enterprises. 

• Communication: Agri SA maintains and promotes network relationships, liaison with key 

stakeholders, internal and external communication, and image building. 

• Research and Development (R&D): Agri SA partakes in several R&D initiatives across 

South Africa, and through its commodity members Agri SA supports multidisciplinary 

initiatives across the whole value chain. 

• Global Marketing: Agri SA identifies international market opportunities and advises on the 

appropriate market mix. They investigate and advise on the local conditions, including the 

legal environment. 

 

As part of their work with the Rooibos Council, Agri SA will host a Rooibos 
Producer Workshop in April 2018. The aim of the workshop is to explore 
opportunities for the establishment of a Rooibos Producer Organisation and to 
start conversations about the role that such an organisation may have in the 
industry and how the industry can benefit from a well-organised and cohesive 
producer group.  
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MARKETS 

Export Markets 2016 

In 2016 the traditional markets for Rooibos tea – such as Germany, Japan and the Netherlands 

– remained stable and prominent, with the UK, USA and Poland following closely. Exports to 

Kenya and Zimbabwe increased dramatically, which resulted in these 2 countries being under 

the top 20 export destinations for 2016. Please see the table and graphic illustration below for 

the top 20 export destinations of Rooibos in 2016. 

 

 

Ranking Country Kilograms 

1 Germany 1722682 

2 Japan 1421281 

3 Netherlands 842251,2 

4 UK 634254,6 

5 USA 554990,5 

6 Poland 153000 

7 Zimbabwe 145200 

8 Belgium 119500 

9 Australia 111564,8 

10 Sri Lanka 100041,5 

11 China 91153,96 

12 France 60170 

13 Taiwan 53965,2 

14 South Korea 53528 

15 Malaysia 49453,6 

16 Russia 45900 

17 Kenya 36900 

18 Canada 30463 

19 Spain 28941 

20 Sweden 28188 
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Exports decreased to Russia (↓ 26%), Chile (↓ 97%), Ghana (↓ 100%) and Hong 
Kong (↓ 87%).  
 
New markets include Estonia, Belarus, Lithuania, New Zealand and Uganda. It is 
encouraging to see the development of exports to India (↑ 494%), South Korea (↑ 
180%) and Belgium (↑ 129%).  
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Domestic Market 20171 

The total South African retail tea market declined in volume by 2.9% over the last year 

(December 2016 – December 2017), with Rooibos declining at 5.1%. All segments – Black tea, 

Rooibos, and Speciality tea – saw volume decline, but value growth year-on-year, with Rooibos 

growing ahead of the total market in value at 11.5%.  

 

Black tea accounts for 68% of the total volume of the category, with Rooibos 
contributing 29% (at 3 787 tons annually), and Speciality tea 3%. Although the 
Speciality segment has seen decline in volume, there has been growth in sub-
segments which offer health and wellness benefits. 

 

The fermented Rooibos segment is the largest segment at 3 431 tons, and is split into two 

formats, teabags and loose leaf – with teabags accounting for 99.9% of the value and volume. 

Speciality Rooibos accounts for 356 tons annually, divided into Kids, Flavoured, Wellness, 

Herbal and Green sub-segments. The largest sub-segment is Kids, which accounts for 50% of 

speciality Rooibos volume, followed by Flavoured at 18% and Wellness at 14%.  

                                              

1 All data published is from the Nielsen Trade Desk National (Audit) Dec 2016 – Dec 2017. Nielsen Trade Desk National (Audit) 
excludes sales made through informal retail. 
 

68%

29%

3%

Domestic Retail Tea Market

Black Tea Rooibos Speciality tea
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FINANCIAL OVERVIEW 2017 
 
The bulk of SARC’s funding – which is generated through voluntary membership 
levies – is dedicated to research. The remainder is dedicated to secretarial, 
administrative and public relations (media & communication) costs of the Council. 
SARC is a not-for-profit organisation. 
 

24.28

4.90

50.36

20.45

% of Budget

Secretary Administration Research Media & Communication
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RISKS AND CHALLENGES 
 

Ongoing drought  

The ongoing drought in South Africa has had a significant impact on all dry land crops, including 

Rooibos, which is farmed exclusively in the Western Cape Province of South Africa. Rooibos 

is a hardy dry land crop and given its natural climate resilience, it is generally less affected by 

drought when compared to other rain dependent crops.  

 

For this reason, SARC is doing as much as possible within its mandate to manage 
and mitigate the effects of the drought. Relevant members are liaising with 
producers and various steps have been taken by the Rooibos industry to more 
proactively manage supply disruptors, such as drought, by improving productivity 
and yields from existing plantations, as well as planting more Rooibos, which 
should assist in offsetting any potential shortage of Rooibos tea in the future. 
 

More sustainable farming practices have also been implemented, which include: best practice 

management of soil resources; removal of water-thirsty alien invasive plants in the vicinity of 

Rooibos fields; and proactive management of pest and disease outbreaks to further limit crop 

loss. The importance of managing and protecting Rooibos cannot be overstated and SARC is 

optimistic that the measures being put in place will result in improved insights into the 

production and conservation of Rooibos going forward. 

 Photo by Rooibos Route Photo by Rooibos Route 
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AMBITION AND LONG-TERM STRATEGIES 
 

It is one of SARC’s goals to ensure that Rooibos enjoys the same protection 
globally that it currently has in South Africa and in Europe.   
 

The role of SARC in the protection of the word 

Rooibos on a national and international level, 

and the successful process of gaining protection 

for the Geographic Indicator in the EU, is 

detailed in this report.  

 

SARC is regularly notified of the misuse of the 

word “Rooibos” and the misrepresentation of 

products as Rooibos in numerous countries. 

The Council is currently in discussion with the 

Department of Trade and Industry on the 

development of the IP Consultative Framework 

for South Africa.  

 

SARC also continues to work with the EU 

Delegation on this matter to gain insight into 

measures that can be put in place to achieve this 

long term strategic goal of protecting Rooibos.  
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“The time has now come 

to slow down, to sip 

Rooibos tea with my 

beloved wife in the 

afternoons, to watch 

cricket, to travel to visit my 

children and 

grandchildren.” 

(Archbishop Desmond 

Tutu upon retiring from 

public life  in 2010) 


