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Over the past year, the South African Rooibos
Council(SARC) vigorously worked to realise its
vision for the Rooibos industry in South Africa
and abroad. The activities of SARC contributed
to increased visibility, growth and relevance of
the industry on several fronts, including: 1)
positive engagement with the regulatory
environment, 2) the inclusion of and
collaboration with industry role players and the
wider environment relevant to the Rooibos
Industry and 3) continuous information to the
wider consumer population and involving them
in the journey of Rooibos.
One of the primary focus areas of SARC is to
identify and promote the benefits of Rooibos.
For this reason, the Council has invested a
significant portion of its budget over the past
few years into Rooibos Research. This research
enables the Council to communicate the benefits
of Rooibos in a transparent and legitimate
manner. SARC currently funds 5 research
efforts (see page 7), and in 2016 the research
supported by SARC expanded to the
international arena with a study on diabetes
being conducted at the Waiariki Institute of
Technology in New Zealand. SARC is also very
excited about the Rooibos Encyclopedia to be
launched within the next year.
Another one of SARC’s purposes is to promote
and grow the Rooibos industry. To enable this,
the Council appointed Meropa, the country’s
only PR agency to be ranked in the top 200
globally. Some of the PR milestones that was
achieved include a R13-million+ unweighted
publicity generated from September 2015 to
July 2016 (over 11 months); and an audience
reach of 48 million+.
SARC has also been actively engaging with
regulation in order to create an environment
supportive of trade and growth of the Industry.
In the past years, SARC has done extensive
lobbying on behalf of Rooibos and the wider
natural ingredients sector.
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Chairperson’s
review
The Council has been involved in the review of
the
NEMBA
(National
Environmental
Management Biodiversity) Act, the IKS
(Indigenous Knowledge Systems) Bill and IPLA
(Intellectual Property Laws Amendment) Act.
Aligned to the above, SARC has been in Benefit
and Access sharing negotiations with the San
Council of South Africa and the National Khoi
and San Council. South African legislation
requires the producers of indigenous South
African natural products to negotiate benefit
and access sharing with the identified
traditional knowledge holders thereof.
As with the rest of the country, the drought in
2016 also had its effect on the Rooibos industry,
which responded by adapting to mitigate this
effect. Despite the drought, the Rooibos sector
remains competitive and has significant
potential to grow the country’s economy and
create jobs. Already steps are being taken to
increase the productivity and yields of existing
agricultural land and to more proactively
manage impending supply disrupters, such as
drought and water availability.
The importance of managing and protecting
Rooibos cannot be overstated and we are
optimistic that our collaboration with academia
and producers alike will result in improved
insights into the production and conservation of
Rooibos going forward. The members of SARC
are very excited for the new year and both the
opportunities and challenges it will present.
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About the
SA Rooibos Council
The South African Rooibos Council (SARC) is an independent organization, representing
Rooibos processors, packers and branders. Its mission is to responsibly promote Rooibos
and its attributes, and protect the interests of the Rooibos consumer and SARC
stakeholders. This mission is supported by effective research and communication.
SARC’s vision is to:
1. Use available resources to effectively and
efficiently promote, grow and protect the
Rooibos industry of South Africa for its
stakeholders, locally and internationally.
2. Support appropriate research and
communication to promote the benefits of
Rooibos.
3. Respond to threats and crises in the Rooibos
industry on behalf of its stakeholders and to
protect the interests of the consumers.
4. Disseminate relevant information to
encourage consistent product quality and
adequate supply (SARC (D), 2016).
The main activities and the bulk of SARC’s
funding is dedicated to product research
into the benefits of Rooibos, and to using
the research results to market and promote

Rooibos products both nationally and
internationally with the aim of growing the
industry. SARC also has a strong focus on
communication with and protection of the
consumer.
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Members
SARC currently has a total of 8 members. Please see a short overview of each of
the members of SARC below.

CAPE NATURAL TEA Cape Natural Tea Products sources, processes and exports a range of
PRODUCTS indigenous African herbal teas and botanicals in bulk and branded form to

Europe, the USA and the Pacific Rim. Established in 1996 as a partnership
between Rooibos farmers and marketers, Cape Natural Tea Products has its
primary processing facilities in Western Cape and a production facility
situated near Cape Town. They provide a custom blending and product
development facility to suit specific customer requirements. Visit their website:
http://www.rooibostea.co.za

ANNIQUE HEALTH Annique Health and Beauty was established in 1972 and has over the years
AND BEAUTY grown into globally respected health and beauty brand. What makes

Annique’s products unique is that they contain Rooibos extract, which has been
a trusted and scientifically proven remedy over the past few decades for its
healing properties. Today Annique is a leader in the South African health and
beauty industry, with 15 000 consultants and international export to 18
countries. Visit their website: http://www.annique.com

ROOIBOS LTD Rooibos Ltd has been a reputable supplier of Rooibos products since 1954.

The company has a global market share of about 70% and exports to more
than 50 countries with Rooibos sourced from more than 200 farms. They offer
an extensive product range, supplied in both conventional and organic form.
The range is designed to meet the specific needs of clients in several industries.
The scope of services includes bulk packaging, blending, flavouring, contract
packaging under private label and extraction. Visit their website:
http://www.rooibosltd.co.za
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JOEKELS TEA Joekels was established in 1994 and is the third largest tea manufacturer in South
PACKERS Africa today. Today the company is considered tea experts and pack about 95% of

all private label tea products in South Africa. Over the years they bought a number
of brands and today pack popular household tea brands, including Tetley; Laager
Rooibos Range; Tea Time; Phendula; Teeco; Tea for Me; and Southall’s. In 2015
Joekels was awarded Big Brand of the Year by Shoprite Group. Visit their website:
http://www.joekels.co.za/the-joekels-story/our-history

ENTYCE Entyce Beverages is one of South Africa’s leading fast-moving consumer goods
BEVERAGES companies and is the market leader in many beverage categories. Entyce

manufactures, markets, sells and distributes instantly recognisable brands to our many
local and growing international customers. Entyce is also the owner of the Freshpak
brand which offers a range of deliciously healthy, caffeine-free beverages in a wide
variety of flavours to suit every palate. The company is uniquely positioned to offer
tea expertise across traditional and modern trade. Visit their website:
https://www.avi.co.za/portfolio/entyce-beverages

UNILEVER SA Unilever is a market leader in SA, with a product range that includes foods, homecare,

and personal care brands. Unilever products won Product of the Year Awards for the
past 7 years. The Unilever tea brand Lipton is at the forefront of innovations. It is
growing fastest in ready-to-drink teas including the international Lipton Ice Tea range.
Other flavour innovations cater to changing tastes, for example green teas and the
Lipton Fusion blends of iced tea and fruit juice varieties. Visit their website:
http://www.liptontea.com
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THE RED T The Red T company has been involved in the Rooibos industry since 1995
COMPANY when they started producing Rooibos tea on the farm Nooitgedacht in

the Clanwilliam district. In 2000 the business was expanded we
expanded by adding a processing plant and then a packaging plant.
The Red T Company has since been known as the most dynamic boutique
company in the Rooibos industry. Clients appreciate the “hands on”
approach of the enthusiastic management team. Visit their website at:
http://www.redtcompany.com/about.html

CAPE DRY Cape Dry Products is a producer owned company which specializes in
PRODUCTS the processing, sterilization, bulk packaging and distribution of Rooibos
tea. Cape Dry Products offer superior quality organic and conventional
Rooibos direct form the farm, to the customer.
In 2012 the company was bought by 6 Rooibos producers in the
Eendekuil area. Today, Cape Dry Products has 16 shareholders which
are all Rooibos producers of the company.
Our mission is to be a preferred supplier of Rooibos tea to our customers
by making sure that the clients’ needs are fulfilled
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Governance
The main goals and functions of SARC is aligned to the successful implementation
of the SARC mission and vision.
SARC has 6 portfolios of activities:
1. Membership 3. Legal compliance & geographic indicator
2. Financial
4. Marketing and promotion

5. Product research
6. Corporate communication

Each portfolio has a dedicated Board member responsible for the implementation of activities.

CORE FUNCTION & MEMBERSHIP
Martin Bergh

Ernest Du Toit

ROOIBOS LTD

ANNIQUE HEALTH AND
BEAUTY

COMPLIANCE, LEGAL & GI

FINANCE

Dawie de Villiers

Déan Nigrini

CAPE NATURAL TEA
PRODUCTS

CAPE DRY PRODUCTS

RESEARCH

CORPORATE COMMUNICATION
Joe Swart

Nicie Vorster

JOEKELS TEA PACKERS

ENTYCE

SECRETARIAT OF SARC
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MARKETING & PROMOTION

SKA manages the following for SARC:
• Legal, financial and membership
administration
• Information management and communication
• Project and supplier management
• Strategic planning, government relations and
fundraisings
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Achievements
RESEARCH
Research remains one of the most important focus area of SARC since this enables the
Council to support the marketing and promotion of the product with scientific evidence
of health and other benefits. SARC currently funds 5 research efforts as detailed below.
It is noteworthy that the research supported by SARC expanded to the international aren a
in 2016 with a research study being completed at the Waiariki Institute of Technology in
New Zealand. Please see a short synopsis of the various research projects below.
Prof Maryna van Deventer and Dr Trevor
Koekemoer from the Nelson Mandela
Metropolitan University (NMMU) is studying
the therapeutic potential of Rooibos in the
treatment of chronic wounds. Wound healing is
a complex natural process involving a number
of stages. Certain health conditions can disrupt
the progression through these different stages
of the healing process resulting in delayed
wound healing, also known as chronic wounds.
Chronic wounds are often associated with
diseases such as diabetes, obesity and
ageing. Considering the prominent role of
inflammation in chronic wounds, rooibos
extracts are being evaluated for their
potential to influence the inflammatory
response.
Dr Amanda Swart form the Department of
Biochemistry, University of Stellenbosch, is
doing research on the metabolism of
antioxidant compounds and antihypertensive
effects of Rooibos. The aim of the study is to
establish the activity of unfermented and
fermented Rooibos in cells and to use this to
investigate the hypertensive effects of
Rooibos in people with high blood pressure.
8
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The process for this research includes the
isolation of different flavonoids present in
Rooibos and establishing how the different
flavonoids react within cells and what the
effect of this on high blood pressure may be.
Dr Sylvia Riedel-van Heerden of the SAMRC
is doing research on chronic inflammation as a
target for prevention and/or alleviation of
metabolic diseases. Chronic inflammation is a
common underlying condition for and may
even cause the development of diseases, such
as type 2 diabetes and cancer. The fact that
such diseases may be prevented or alleviated
through better lifestyle choices are often
overlooked. There is evidence that low-grade
inflammation may start in the gastrointestinal
tract due to unhealthy diets. This research
explores the possibility that Rooibos can
reduce the low-grade inflammation in the
gastrointestinal tract and through this eliminate
one of the factors that may cause noncommunicable diseases, such as type 2
diabetes and cancer.
Dr Lynne Chepulis from Waiariki Institute of
Technology in New Zealand is doing research
to assess whether antioxidants in Rooibos Tea
extract can be used to improve blood glucose
control in people with prediabetes. Obesity and
diabetes are highly prevalent in Western
Countries. However, a state of ‘prediabetes’
also exists where blood glucose levels are
higher than normal but not yet high enough to
be classified as diabetes. Several research
studies have shown that antioxidants (from
foods such as green tea, berries and various
herb extracts) can improve blood sugar
control, both in healthy subjects and in people
with diabetes. This research focus on exploring
how Rooibos Tea extract can be used as an
antioxidant to improve blood glucose control
in people with prediabetes and prevent the
development of diabetes.
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Boris Gorelik is a Russian writer and
researcher
based
in
Moscow
and
Johannesburg. He is busy doing research to
inform the writing of a Rooibos Encyclopaedia,
tracing the transformation of the beverage
from one of the many local substitutes of Asian
tea into the popular ‘wonder drink’ of the
twentieth-first century. The Encyclopaedia will
address, amongst other things, the origins of
rooibos tea; the establishment of the rooibos
industry; cultivation of Rooibos; Rooibos as a
national beverage and its international
success; and the health benefits of Rooibos.

2016 SA Rooibos Council Annual Report

TRADEMARK REGULATION
& GI PROTECTION IN EU
Over the years, Rooibos has gained increased
popularity on an international level and in
some countries, there were IP disputes
surrounding the use of the name. To protect the
name Rooibos, SARC actively started working
on trademark regulation and GI protection for
Rooibos. In September 2013, the name Rooibos
(including other words such as Rooibosch,
Rooibostee, Rooitee and Red Bush) was
included as protected under the Merchandize
Marks Act and became the first regulation to
protect Rooibos for South Africa. This
development of regulations was a culmination
of years of work by SARC. This was however
only one successful step on a road that
continued to win even further protection for
Rooibos.
To apply for international protection against
international companies attempting to register
or copyright the name Rooibos, Rooibos first
had to be protected locally in the country of
origin and now that SARC reached this
milestone, it was time to proceed to the next
challenge. For 3 years (June 2013 to June
2016) SARC was in processes with the Business
Planning and Strategy Unit of DEA in Western
Cape to liaise with the relevant EU
representatives and organizations. The
Council’s efforts were rewarded in 2016 when
Rooibos became a Geographic Indicator in the
EU. This did not only ensure the complete
protection of the product in the EU, but also
made a valuable contribution to the protection
of other possible geographic indications such as
Honeybush tea and Karoo lamb.
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SARC views national and international
regulations as a mechanism to achieve protection
for the product and to maintain the integrity of
the product by preventing marketers making
misleading claims or insinuating that Rooibos is a
substantial ingredient in a product when it is not.
It needs to be noted that regulations are not
intended in any way to inhibit companies from
using Rooibos in their products. Rather, the
regulations seek to ensure that consumers can
make an informed choice when buying products
containing Rooibos.
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EXPORT
Rooibos is exported to more than 30 countries. Germany, the Netherlands,
Japan, the UK and the USA are the biggest importers.
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GERMANY

30.55%

NETHERLANDS

15.72%

JAPAN

15.34%

USA

11.85%

UK

6.57%
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ONGOING ENGAGEMENT
WITH GOVERNMENT ON
BENEFIT SHARING
Chapter 6 of the Act focus on how parties involved in the production,
processing and subsequent trade of Rooibos, need to enter benefit and access
sharing agreements with groups who claim to have traditional knowledge
on Rooibos.
In 2004 the National Environmental
Management: Biodiversity Act (NEMBA) was
signed into legislation.
NEMBA was
specifically developed for the conservation of
biological diversity and the sustainable use of
indigenous biological resources. The Act also
regulates the process of bioprospecting for
research and commercial purposes; the
exporting of indigenous biological and genetic
resources; and the fair and equitable sharing
of benefits as a result of bioprospecting
activities.
It needs to be noted however that the
implementation of the regulation as per
Chapter 6 has proven cumbersome and in some
cases, not implementable for established value
chains. SARC has over the past number of years
been involved in consulting with government
agencies and other prominent actors in the
natural products industry. A positive result from
this engagement is that the Department of
Environmental Affairs (DEA) is now in the
process of reviewing Chapter 6 of NEMBA.
Since 2014 SARC has been in discussions with
the National Khoi and San Council and the San
Council of South Africa on how benefit and
access sharing on Rooibos should be
approached.
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The DEA recently formed a working group to
explore and negotiate terms and conditions of
benefit and access sharing agreements, with
SARC as the administrator of the working
group.
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AWARENESS RAISING OF
ROOIBOS
SARC sees awareness raising on and the promotion of Rooibos as one of its
important functions.
For this reason, SARC worked with its
communication agency Meropa on an
awareness raising and media schedule that
was implemented over the past year. This
action has caused a marked increase in media
coverage on Rooibos over the past year on
print, internet, radio and TV.

In 2016 awareness raising and promotion of
Rooibos focussed on:

Boost
Rooibos for immune system
endurance
running
Rooibos

Rooibos cocktails

ANTIAGEING
BENEFIT

The campaign was in effect so successful that
Meropa was recognised in 2016 by Worldcom
Public Relation Group as the best case-study in
the EMEA (Europe, Middle East and Africa)
region for their service to SARC. The award is
also an accolade for the entire Rooibos
industry.

The Worldcom Public Relations Group consists
of the world’s leading global PR firms with over
110 international members operating in 115
cities, in 49 countries on six continents, ensuring
great exposure for Rooibos on the international
front.

Rooibos mulch
smoothies in your
Growth gar den
in Rooibos
consumption
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Health
benefits
of Rooibos
Weight-loss
potential of
Rooibos
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Risks and challenges
CLIMATE CHANGE

Part of the vision of SARC is to “Respond to threats and crises in the Rooibos
industry on behalf of its stakeholders and to protect the interests of the
consumers.”
The drought in South Africa that impacted all
agricultural sectors, also had a marked effect
on the Rooibos sector. As with many products in
South Africa, the Rooibos industry has also seen
a relatively lower yield in comparison to
previous years and for this reason higher prices
in the market place and on consumer level.
For this reason, SARC is doing as much as is
possible within its mandate to manage and
mitigate the effects of the drought. Relevant
members are liaising with producers and
already steps are being taken to increase the
productivity of existing agricultural land and to
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more proactively manage impending supply
disrupters, such as drought and water
availability. Many Rooibos producers have
also started to adapt their farming techniques
to decrease the risks posed by climate change.
The importance of managing and protecting
Rooibos cannot be overstated and SARC is
optimistic that the measures being put in place
with producers will result in improved insights
into the production and conservation of Rooibos
going forward.
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Ambition and long
term strategies
INTERNATIONAL PROTECTION OF GI ON ROOIBOS
It is one of the goals of SARC to ensure that Rooibos enjoys the same
protection that it currently has in South Africa and in Europe the world over.
The role of SARC in the protection of the use of
the word Rooibos on a national level and the
successful process in gaining protection for the
geographic indication in the EU is detailed in
this report. SARC is however regularly notified
of the misuse of the word of Rooibos and the
misrepresentation of products as Rooibos in
several countries in on an international level.

In working towards this goal, SARC is currently
in discussions with the DTI on the development
of the IP Consultative Framework for South
Africa and continues to work with the EU
Delegation on this matter to gain insight into
measures that can be put in place to reach this
long term strategic goal.

RESEARCH FOCUS
SARC will continue with its focus on funding
research and aims to look at new and
interesting research areas that can illustrates
an even wider diversity of uses for and health
benefits of Rooibos. This includes but is not
limited to Rooibos as beneficial for endurance
athletes’ performance, for diabetics and prediabetics and even as a healing agent for
chronic wounds. An overview of these studies is
included in the section on Research.
A new and interesting area that SARC would
like to explore in the coming year, is the ability
of Rooibos to combat altitude sickness. SARC is
considering supporting research by the Cape
Oxidative
15

Peninsula University of Technology (CPUT)
Oxidative Stress Research Centre on the
potential of Rooibos to serve as a natural
prophylaxis for high altitude exposure.
Previous research by the Centre (Marnewick et
al., 2011) suggests that ingesting anti-oxidant
compounds appears to ameliorate oxidative
stress induced by intensive and/or prolonged
exercise. Rooibos unequivocally has excellent
antioxidant properties and the research aims
to establish whether Rooibos can act as an
effective antioxidant supplement for athletes
and/or sojourners to high altitude.
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